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‘GET YOUR PIN ON!’: OFFICE DEPOT STORES NATIONWIDE  
TO CARRY OFFICIAL NASCAR DAY PIN  

 
Fans Can Now Get Their NASCAR Day Pin At More Than 1,100 Office Depot Stores  

 

CHARLOTTE, N.C. (April 28, 2010) – NASCAR fans can now head to their local Office Depot, 

the Official Office Products Partner of NASCAR and co-primary sponsor of Tony Stewart and the No. 14 

Office Depot/Old Spice team in the NASCAR Sprint Cup Series, to get their 2010 NASCAR Day pin. Fans 

simply make a $5 donation for the pin, and these donations will benefit children and communities across 

the United States. 

Office Depot is carrying the collectible pins for the first time this year, with availability at its more 

than 1,100 retail stores nationwide through NASCAR Day on May 21. Funds raised through this 

partnership with Office Depot will benefit The NASCAR Foundation and The Office Depot Foundation. 

Both non-profit organizations share a commitment to supporting programs that help children live happier, 

healthier lives and strengthen communities.    

“The Office Depot Foundation and The NASCAR Foundation make a real difference in the lives of 

children and communities, and I’m proud to support their work,” said Tony Stewart, who helped The 

Office Depot Foundation donate more than 300,000 backpacks to children in need during the 2009 back-

to-school season. “I definitely plan to ‘get my pin on’ for NASCAR Day, and I hope every NASCAR fan will 

do the same by picking up their own pin at an Office Depot store today.” 

Stewart is a longtime supporter of NASCAR Day and one of several drivers who appear in the 

2010 NASCAR Day commercial. NASCAR Day is an annual charitable celebration of the NASCAR spirit 

that enables fans and corporate partners to join together to make a difference in the lives of children. 

Since it began in 2004, NASCAR Day has raised nearly $8 million for charity. 

“The Office Depot Foundation is so pleased to partner with NASCAR and The NASCAR 

Foundation, as well as NASCAR fans everywhere,” said Mary Wong, president of The Office Depot 

Foundation. “Collectively, we can make a positive impact on the lives of so many children and 

communities in need, and NASCAR Day is a wonderful way for us to achieve that goal together.    

For more information or to find an Office Depot location near you, please visit 

WWW.NASCAR.COM/NASCARDay.  

 
About Office Depot 
Every day, Office Depot is Taking Care of Business for millions of customers around the globe.  For the 
local corner store as well as Fortune 500 companies, Office Depot provides products and services to its 
customers through 1,587 worldwide retail stores, a dedicated sales force, top-rated catalogs and a $4.2 
billion e-commerce operation. Office Depot has annual sales of approximately $12.1 billion, and employs 
about 41,000 associates around the world. The Company provides more office products and services to 
more customers in more countries than any other company, and currently sells to customers directly or 
through affiliates in 52 countries.  
 
Office Depot’s common stock is listed on the New York Stock Exchange under the symbol ODP and is 
included in the S&P 500 Index. Additional press information can be found at: 
http://mediarelations.officedepot.com. 
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About The Office Depot Foundation 
The Office Depot Foundation is an independent foundation (tax exempt under IRC Sec. 501(c)(3)) that 
serves as the independent charitable giving arm of Office Depot, Inc. In keeping with its mission, Listen 
Learn Care ®, the Foundation supports a variety of programs that help children succeed in school and in 
life; enable civil society (non-profit) organizations to become more efficient and effective; help people and 
businesses prepare for disasters, then recover and rebuild afterwards; strengthen local communities 
through grants, product donations and volunteerism; and encourage community development through 
entrepreneurship and economic innovation.  
 
About The NASCAR Foundation 
The National Association for Stock Car Auto Racing, Inc., (NASCAR) launched The NASCAR Foundation 
in January 2006. The Foundation is a 501(c)(3) non-profit entity that embodies the compassion of the 
NASCAR Family and its commitment to serving communities. The Foundation seeks to raise funds and 
increase volunteerism to support non-profit charities and charitable causes throughout the nation with an 
emphasis placed on initiatives that affect the ability of children to live, learn and play. For more 
information on The NASCAR Foundation, please visit the website: WWW.NASCAR.COM/foundation. 
 
About NASCAR Day 
Annually celebrated on the third Friday in May, NASCAR Day is a charitable celebration of the NASCAR 
spirit that enables fans and partners to join together to make a difference in the lives of children. NASCAR 
Day encourages fans to make a $5 donation for a collectible lapel pin which in turn will support programs 
that help children live happier, healthier lives. Since it began in 2004, NASCAR Day has raised nearly $8 
million for charity. Bring your family and friends to a NASCAR Day service project and experience how 
together you can improve the lives of those we care about the most. Visit 
WWW.NASCAR.COM/NASCARDay to register as a NASCAR Day team member, to find out about 
volunteer opportunities or to learn more about how The NASCAR Foundation is helping children in need.  
 
For additional information, contact: 
Tom Sullivan, NASCAR Public Relations, 704/348-9613, tsullivan@nascar.com 
Sarah Newman, The NASCAR Foundation, 704/241-8606, snewman@nascarfoundation.com 
Mindy Kramer, Office Depot, 561/438-4276, mindy.kramer@officedepot.com 
Leon Rubin, The Office Depot Foundation, 561/251-8075, lrubin@jkggroup.com 


